
Annual Meeting
Promotional Opportunities





As RSNA celebrates its 100th annual meeting, we 
have big plans to give our attendees a meeting 
they won’t forget. This means exciting new ways 
to tell your company’s story at the celebration of 
a century. 

Centennial Celebration
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Celebrate the Radiology 
Community 
This unprecedented event in the Skyline 
Ballroom will host about 4,000 guests and 
feature entertainment, drinks and tastings by 
Chicago’s top restaurants. From the halls to 
the table settings, you can show your support 
of radiologic triumphs.

Material Deadline: 11/1

Price: $100,000

Centennial Showcase
Attendees will explore an interactive 
showcase where they can see, hear and 
touch the advancements that shaped 
radiology. The Showcase will feature a 
historical timeline and a special welcome 
from a virtual Wilhelm Röentgen. Visitors can 
explore the Centennial Gallery featuring the 
stories behind RSNA, and the Cases of the 
Century, which gives attendees a chance 
to try their hand at diagnosis using only 
“vintage” images. Don’t miss your chance 
to weave your company’s message into the 
must-see Centennial Showcase.

Material Deadline: 11/1

Price: $150,000

CENTENNIAL SPONSORSHIPS

YOUR LOGO 
HERE
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Congratulatory Messages
Meeting attendees will have a chance to leave their 
mark on history by sharing their favorite RSNA 
memory or predictions for the future of the specialty 
in the Memory Book in the Centennial Showcase. As 
each guest interacts with the book, your message will 
accompany them on the digital message board.

Material Deadline: 11/1

Price: $500

An exclusive Centennial supplement 
to Radiology. 
In honor of the Centennial, Radiology is releasing a 
bonus collection of articles in the November issue, 
giving you a unique opportunity for message placement.

Material Deadline: 9/20

Price: $3,000 Page Ad

 $1,500 Congratulatory Ad

YOUR LOGO HERE
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Aisle Signs
Highly-visible directional signage featured in both exhibit 
halls. Great new branding opportunity! 

Material Deadline: 10/31

Price: $30,000/hall 
 $50,000/both halls

RSNA 2014 The RSNA annual meeting 
offers a wide variety of signature 
marketing opportunities that extend 
impact beyond the printed page. With 
nearly 60,000 attendees from more than 
100 countries assembled in Chicago, your message will be seen 
by 26,000+ healthcare professionals with purchasing power.

5k Fun Run
Be the sole advertiser of this inspiring 5k event to benefit 
the RSNA R&E Foundation. You’ll receive recognition 
on the Fun Run registration webpage with a link to your 
company’s site, recognition in all event promotions, and 
your logo on signage at McCormick Place, the event day 
banner and the runners’ commemorative T-shirts. You’ll 
also be able to assign a company representative as an 
event starter and enter a corporate team in the run—up 
to 10 runners at no additional charge. 

Material Deadline: 9/4

Price: $25,000

ANNUAL MEETING PROMOTIONAL 
OPPORTUNITIES
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Banner - Level 2.5
Make your statement at the helm of this highly-
traveled area, where attendees walk daily to 
classrooms and popular restaurants. For even 
more impact, combine this opportunity with a 
column wrap, page 7.

Material Deadline: 10/27

Price: $15,000

Badge Wallet Envelope
Prime space available on the outside 
of the badge wallet containing im-
portant materials attendees need in 
advance of the meeting. 

Material Deadline: 7/25

Price: $30,000

Badge Wallet Insert
Be an advertiser in the official badge wallet. Attendees 
will see your ad when it arrives along with their badge, 
course tickets and other important materials in advance 
of the meeting.

Material Deadline: 8/29

Price: $20,000 (production not included)
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Banners - North Hall
As attendees enter the spectacular North Hall, your 
message will be the first to welcome them. Your 
highly visible banner sits atop the entrance openings, 
where it’s seen by tens of thousands of attendees 
each day.

Material Deadline: 10/27

Price: $10,000 15’w x 20’h 
 $15,000 30’w x 20’h 
 $25,000  45’w x 20’h 
 $25,000  80’w x 7’h 
 $35,000  70’w x 20’h

Career Connect Newspaper
Popular handout available in our Career Connect 
booth that will feature your career opportunity 
amongst industry related articles.

Material Deadline: 11/3

Price: 

  1/2 Page $400

  1/4 Page  $250

All prices are black and white.

www.careers.rsna.org RSNA 2013 EditionDecember 1-6, 2013

 During RSNA 2013, attendees can stop 
by the Career Connect booth and enter 
for a chance to win a session with Dar-
lene Trandel, Ph.D. Dr. Trandel is “The 
Health Care Coach,” a health and well-
ness-certified professional coach, trainer 
and consultant.
 Dr. Trandel discovered her talent for 
coaching while working as a clinical 
family nurse practitioner. She became 

interested in the behav-
ior patterns of her 
patients and what 
drove them—why, 
for example, some 
patients would 
return on schedule 
for mammography 

screening and why oth-
ers wouldn’t, despite receiving the same 
education about screening. “Education 
is important,” Dr. Trandel says, “but the 
implementation of behavior change is the 
most difficult.”
 “Behavior change can be done in dif-
ferent processes,” says Dr. Trandel. “It’s 
finding the plan that works for the client, 
what turns them on—so we look at the 
client’s values, what gives them meaning 
and purpose, what are their strengths, 
what supports they have.”
 Dr. Trandel says that as she worked 
with her patients on changing their 
“health lives,” she found that a significant 
source of frustration—one that kept them 
from altering their behaviors—was their 
careers. “So I invested myself in under-
standing how people change behaviors in 
terms of careers. I find out what direction 

they want to go, whether they’re finding 
challenges, what they enjoy, where their 
passion lies, what kind of support systems 
they have and, obviously, where they 
make the bottom dollar.”
 Realizing that health and wellness 
issues stretched much deeper than medi-
cal care—into careers, relationships and 
all other aspects of life, “I had to become 
kind of multi-dimensional to help them 
get past their ‘stuckness’ and increase their 
self-advocacy.”
 We are often not aware of the career 
choices we make, Dr. Trandel says. “So 
many of us are led into making decisions 
when we’re young. Our decisions can be 
influenced by people and situations other 
than ourselves—be they parents, teach-
ers, or simply having to make a living. If 
we bring these choices into our aware-
ness, we realize that we do have control 
over them, and then we can look at what 
choices seem to make the best sense for us 
and how we can go about making those 
choices in the most successful manner.”
 During her sessions, Dr. Trandel 
coaches clients through a “strengths-
based” approach. “Sometimes we’re not 
aware of what our strengths are. Some-
times we use them so easily we can over-
look them. I want to help clients find 
their strengths and build on them, so that 
at the end of the day we can make sure 
there is more satisfaction than negativity, 
more use of their passion, more things 
that turn them on in their life, things that 
are fulfilling.”
 Learn more about Dr. Trandel and her 
process at TheHealthCareCoach.com.

“ Health Care Coach” 
Takes Multi-dimensional, 
Strengths-based  
Approach to Consulting

Job Seekers—
Post Your Resume 
for Free
 Don’t waste your time wading through 
jobsite after jobsite. RSNA Career Con-
nect is updated daily with the latest job 
listings in the field so you can find the 
radiology-based job that meets your quali-
fications. Post your resume for free and 
search the smart way to your dream job.

Take Advantage of 
Free Job Postings 
During RSNA 2013!
 RSNA Career Connect 
is the comprehensive job 
site tailored to fulfill 
all your staffing needs. 
Targeted exclusively to 
professionals in radiology 
and related sciences, your job 
posting will be read by candidates with 
the qualifications you really need.

WHAT’S in STore for THe  
rAdiology job MArkeT?

ENTER TO 
WIN A

SESSION!

See next page O

Banner - North Hall Wrap
This is a highly visible placement—not only do 
attendees see your message wrapped around the 
escalators as they ride up and down to classrooms 
and popular restaurants, they also have a sweeping 
view of your message as they enter the North Hall.

Material Deadline: 10/27

Price: $30,000
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Charging Stations
Place your company’s message on one of the most frequently 
visited spots at the convention! Attendees use the mobile device 
charging stations to re-charge their personal electronics.  
Stations feature branding on the top, front and sides.

Material Deadline: 11/3

Price: $5,000/station 
 $30,000/8 stations

Coffee Cup Sleeve
All coffee locations within McCormick Place (excluding Starbucks 
areas) will serve coffee with insulated sleeves featuring an 
advertiser’s logo and booth number. More than 30,000 cups 
of coffee are served during the six days of the meeting.

Material Deadline: 10/2

Price: $20,000

Coat Check
Outstanding sponsorship opportunity that includes 
your company’s logo and messaging in all four coat 
check areas on the following:

•  Signage surrounding each area

•  Logo on Baggage/Coat check tickets

•  Column wraps in the Arie Crown Lobby

•  Column wraps at Gate 26

•  Column wraps in the Grand Ballroom lobby

•  Stair graphics in the Grand Ballroom lobby

•  Banner above entrance to Grand Ballroom

Material Deadline: 11/3

Price:  $125,000
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Column Wraps
Wrap your message on a column in high-traffic areas 
in the lower level of the North Hall by the restaurants, 
outside the Arie Crown Theater in Lakeside Center or on 
level 2.5. Column wraps are 10’ high by 3’ wide and are 
4-sided.

Material Deadline: 11/5

Price:  $6,000/column (Level 2.5) 
 $6,000/column (North) 
 $6,000/column (Lakeside)

Daily Bulletin
RSNA meeting attendees rely on the Daily Bulletin, the 
official meeting newspaper, to provide overnight coverage of 
meeting news, hot topics, schedule and program changes, 
and new product and service information from exhibitors. 
15,000 copies are distributed each morning throughout  
McCormick Place.

Online at RSNA.oRg/bulletiN

d e c e m b e r  1 ,  2 0 1 3 s u n d ay

I am thrIlled to welcome you to 
our 99th Scientific Assembly and Annual 
Meeting. 
 The RSNA annual meeting has its 
own newspaper, because the RSNA 
annual meeting is big. When I say 
“big,” I don’t merely mean the size 
of McCormick 
Place’s meeting 
rooms and exhibit 
halls. I mean that 
big things hap-
pen here. Never-
before-seen sci-
ence is unveiled. 
New technology 
makes its debut. 
And professionals 
forge relation-
ships that can change the course of 
healthcare. This is truly the place to wit-
ness the here and now of radiology.
 This year’s theme is “The Power of 
Partnership,” recognizing the impor-
tance of collaboration—across pro-
fessions and across the world. Your 
presence here this week demonstrates 
that you are committed to lending your 
strength to our specialty. The Daily 
Bulletin helps you keep a finger on the 
pulse of the meeting by covering fea-
tured sessions, critical information and 
events throughout the week.  
 You can have an even richer meeting 
experience with the RSNA 2013 app, 
which includes quick access to Daily 
Bulletin features day by day. If you need 
help finding or downloading the app, 
stop by the Mobile Connect booth in 
RSNA Services for hands-on assistance. 
 This week, be sure to take advantage 
of countless opportunities to network 
with your colleagues, to enhance your 
education, to optimize your clinical 
skills, and to incorporate the cutting 
edge of research into your practice. 
Lend your voice to cooperative dis-
cussions that can change the world of 
healthcare for the better.
 RSNA 2013 is the culmination of 
partnership at its best. Make the most 
of it.
 On behalf of the RSNA Board of 
Directors, I wish you a wonderful week. 
Sarah S. DonalDSon, M.D. 
2013 rSNa PreSIdeNt

P r e s i d e n t ’ s  L e t t e r

Welcome to RSNA 
2013

2013 rSNa PreSIdeNt Sarah S. Donald-
son, M.D., knows how demanding it is to 
practice medicine these days, with calls to 
make medicine ever more accurate, safe 
and effective. However, she said, all phy-
sicians—and radiologists in particular—
must still find time to form and nurture 
partnerships with one another.
 “If radiologists want to participate in 
the practice of medicine today, we must 
participate in multidisciplinary teams and 
accept responsibility for patient care,” 
said Dr. Donaldson, who will open RSNA 
2013 with her President’s Address, “The 
Power of Partnership” today at 8:30 a.m. 
in Arie Crown Theater. Dr. Donaldson is 
the Catharine and Howard Avery Profes-
sor of Radiation Oncology at Stanford 
University School of Medicine in Stan-
ford, Calif. She also serves as the associ-
ate director of the radiation oncology 
residency program at Stanford Hospital 
and Clinics and is chief of the radiation 
oncology service at Lucile Salter Packard 
Children’s Hospital at Stanford.
 Dr. Donaldson used the example of 
tumor boards and conferences, where 
other medical specialties are routinely 
represented but radiology may not 

consistently be in 
attendance. “While 
radiologists may 
feel they can’t free 
up personnel to 
participate in every 
clinic, conference, 
and tumor board, 
they must do so. To 
succeed in today’s 
healthcare environment, we must be 
part of the team.” Traditional expecta-
tions, attitudes and behaviors, as well 
as technological innovations, all have 
influenced the isolation of radiologists 
from other healthcare providers, Dr. 
Donaldson said, but to resist this isola-
tion and embrace team-based medicine 
promotes collaborative research pro-
grams, augments one’s expertise and 
builds careers. “Professional interde-
pendence promotes innovation and adds 
value to our collective endeavors,”  
Dr. Donaldson added.
 While increased partnerships are pos-
sible with a spectrum of stakeholders in 
industry, government, education, research 
and certification, the most important focus 
of teamwork is patient care, Dr. Donald-

son said. “The physician/patient bond that 
is well-developed in oncology, serves as 
a model for all of radiology,” she said. 
“When diagnostic radiologists are truly 
represented as a part of a patient care 
team, patients will start to appreciate the 
value of their radiologist. As radiologists 
we must change our current culture and 
promote multidisciplinary team medicine.
 “When we commit ourselves to focus-
ing on the care of our patients and becom-
ing their partners, the patients will come 
to understand our contribution to diagnosis 
and treatment, and will become our advo-
cates,” Dr. Donaldson added.
 While she considers her partnership-
promoting message relevant to all 

A Cohesive, Team Approach to Cancer Care

P r e s i d e n t ’ s  a d d r e s s

Partnerships yield best Patient care

Sarah S. Donaldson, M.D.

i n s i d e :

exhibitor Products

I n s I d e  s u n d a y

radIology aNd INterveNtIoNal 
oncology share a strong focus on 
cancer detection and staging, locore-

gional therapy and follow-up. Despite 
their mutual goals and complementary 
skill sets, however, many radiology and 
radiation oncology departments struggle 
to be autonomous and at times compete 
for hospital resources and patients. In the 
new healthcare paradigm of evidence-
based medicine, a cohesive team approach 
to cancer care makes the 
most economic sense, says 
Damian E. Dupuy, M.D., 
who will present the Annual 
Oration in Diagnostic Radi-
ology, “We Must Stand on 
the Shoulders of Giants.”
 Dr. Dupuy encourages 
deeper collaboration between these 

departments given the shared 
interests and synergy between 
their treatments, pointing out 
that patients stand to benefit 
from the reunification of spirit 
as well as intellect. Quoting 
the timeless words of Sir Isaac 
Newton, Dr. Dupuy notes, “If I 
have seen further than others, it 
is by standing upon the shoul-
ders of giants.”

     Dr. Dupuy is direc-
tor of tumor ablation 
at Rhode Island Hospital and a 
professor of diagnostic imaging 
at the Warren Alpert Medical 
School of Brown University in 
Providence, R.I. Internation-
ally recognized for his clinical 

expertise, teaching and research in image-

guided ablation, Dr. Dupuy 
has helped broaden clinical 
applications to success-
fully combat adrenal cancer 
and cancers of the kidney, 
liver, lung, head and neck 
and skeleton. He pioneered 
technologies such as per-
cutaneous microwave 
ablation, cryoablation and 
combination therapies 
using radiofrequency abla-
tion with external radiation 

or brachytherapy. Dr. Dupuy has been 
the principal investigator of two National 
Cancer Institute-funded multicenter trials.
 Dr. Dupuy chairs the Interventional 
Oncology Symposium at the RSNA Annual 
Meeting and is a member of RSNA’s Pub-
lic Information Advisors Network. 

continued on page 11a

Get More Daily Bulletin Online
The Daily Bulletin online edition features 
stories from our main news section and 
is offered in a mobile-optimized for-
mat for smartphones and other mobile 

devices. Read news on the go, access 
additional information and share via 
social media. Go online now by using 
your smartphone to scan the QR code 
or go to RSNA.org/bulletin.

Damian E. Dupuy, M.D.
the annual Oration in 
diagnostic radiology 
will be presented today 
during the rsna Open-
ing session starting at 
8:30 a.m. in the arie 
crown theater.

support imaging research
Send Congress 
a message to 
fund medi-
cal imaging 
research at 
the Academy of Radiology 
Research (ARR) booth.
12A

sound off at #rsna13
Keep the RSNA 2013 buzz 
going on social media and 
enter contests all week long.
14A

Annual Oration in Diagnostic Radiology: We Must Stand on the Shoulders of Giants

radiation safety

tip of the day
store lead aprons flat or hanging up, to avoid 
stress points and potential cracks in the lead.  
the Joint commission views lead apron integrity 
as an important safety consideration.

American Association of Physicists in Medicine

4 Color Charge: $1,500/Single Page; $3,000/Spread. 
Covers include color.

  Main News New Products 
  (All 5 Days) (4 Days) 

 Spread $29,610 $25,165

  Center Spread  $32,565 $27,680

  Full Page $14,805 $12,585

  Cover Positions  $17,955 $15,260

  Junior Page  $13,260 $11,270

  1/2 Page  $11,645 $9,900

 1/4 Page  $7,910 $6,725

  1/8 Page $5,450 $4,635

Space Deadline: 10/16

Material Deadline: 10/23
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Daily Bulletin E-Blast
A series of five e-blasts sent every day of the meeting 
to attendees and members with a sneak peek about that 
day’s top story and a link to the full news for that day.

Material Deadline: 11/14

Ad Banner Size:  650x90 

Price:  $6,000/E-Blast

650x90

Daily Bulletin Wraparound Band
Make an impact on the first day of the meeting by 
surrounding the Sunday Daily Bulletin with your 
message. The wraparound band is a high visibility 
advertising vehicle reaching an audience of 15,000 in 
a single day. 

Material Deadline: 10/16

Price: $15,000

Electronic Meeting Signs
All 46” signs are placed outside each classroom 
during the annual meeting and feature a digital 
banner as well as a print message.  
Single Sponsorship Available.

Material Deadline: 11/3

Price:  $50,000
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Escalator Runners
Your company message appears alongside the handrails of the  
escalators throughout the convention halls. Attendees will view them 
all day long as they go up and down these heavily traveled areas.

Material Deadline: 11/5

Price:  $10,000  Levels 4 & 5

 $15,000  North Hall 

 $15,000  Level 2.5  

 $25,000  Grand Concourse

Glass graphics available for an additional cost.

Indoor Billboard
Leave a lasting impression after the exhibition experience. 
As attendees exit the exhibit halls, your 10’ high by 4’ 
wide message is the last—and only—signage they’ll see. 
These placements are available in both the North and 
South halls.

Material Deadline: 10/27

Price: $10,000/billboard

Lobby Billboard - South Hall
Rush-hour shuttle bus lines are legendary and you’ll have a 
captive audience as attendees arrive in the morning and line 
up each evening to catch their buses in the South Hall. Three 
placements are available.

Material Deadline: 10/27 

Price: $5,000/billboard
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Meeting App
Be the sole sponsor of the official RSNA meeting 
app. With a splash page, notifications and banners 
throughout the pages of the app, your message will be 
displayed prominently as attendees navigate through 
the exhibits, sessions and much more.

Material Deadline: 9/15

Price: $50,000

320x50

Meeting Bag
Your 4-color message will be prominently positioned 
on ecofriendly meeting bags providing high visibility 
throughout RSNA 2014. This is a favorite of attendees 
– it is light weight, easy to carry and convenient for 
collecting handouts from courses and exhibitors.

Material Deadline: 5/28

Price: $50,000

Meeting Bag Insert
Be creative and build brand presence! Place a printed 
insert or other approved promotional item in the official 
Meeting Bag. All promotional items must be approved by 
RSNA prior to submission. Maximum of 10 inserts allowed, 
so sign up now!

Material Deadline: 11/5

Price: $10,000 (Production not included)



11

650x80

Meeting Confirmation E-blast
Each time an attendee registers for the meeting 
or changes his/her itinerary, an email is sent to 
the attendee confirming the information with the 
advertiser’s banner prominently displayed at the 
top of every email. (Exclusive opportunity).

Material Deadline: Two weeks prior to blast

Ad Banner Size:  650x80

Price:  $6,000/month

Meeting E-Blast
Promote your company via a banner ad to members 
and annual meeting attendees. Eight E-Blasts are 
available (audience and subject vary). (Exclusive 
opportunity).

Material Deadline: One week prior 
 to blast

Ad Banner Size:  300x250

Price:  $6,000/E-Blast

300x250

Outdoor Banner
Be the single sponsor to welcome attendees to  
Chicago as they arrive and depart their hotels, 
board shuttle buses, and explore downtown  
restaurants and shops. This exclusive opportunity 
puts your company’s face on Chicago’s bustling 
streets and lets visitors know you’re part of  
something big and critical to the specialty.

Material Deadline: 10/2

Price: $25,000
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Pillars
As attendees arrive via taxis and shuttle buses 
and make their way into the busy North Hall, 
your message is there to greet them on strategi-
cally placed 12-foot pillars. Yours will be the first 
and last message attendees see as they enter 
and exit McCormick Place.

Areas Available: 
Level 1 - 3 pillars 
Grand Concourse 3 pillars (SOLD) 
North Hall - 2 pillars

Material Deadline: 10/27

Price: $25,000/pillar

Pocket Guide
This compact and handy guide provides a quick reference 
for general meeting information, including hotel listings, 
transportation schedules and just about anything else 
attendees need to know during their stay in Chicago. 35,000 
are distributed in the attendee badge wallet and at registration.

Material Deadline: 8/25

Price: $6,950  Full Page  

  $11,300  Cover II  

  $11,300  Cover III  

  $12,500  Cover IV  

All prices include color.

Pocket Guide Wraparound Band
It’s a wrap! Here’s the opportunity to make a splash  
at RSNA 2014 on the most popular and useful  
publication at the annual meeting. The Pocket 
Guide will be handed out at registration and other  
designated locations.

Material Deadline: 8/25

Price: $25,000
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Professional Portrait Studio
Your company’s sole sponsorship is 
prominently displayed at the wildly popular 
studio, where attendees line up to have their 
free professional portrait taken. In addition, 
when we send attendees their photos via 
email, it includes your branded message.

Material Deadline: 9/4

Price: $20,000

Program  
in Brief 

Radiological Society of North America
99th Scientific Assembly and Annual Meeting
December 1–6  |  McCormick Place  |  Chicago

RSNA2013.RSNA.org

Complete Rsna 2013 Meeting Program available at Rsna2013.Rsna.org/search
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American Association
of Physicists in Medicine

Program Cover and Spine 2013 FIN.indd   1 14-01-28   12:28 PM

Program in Brief
The Program is a quick reference for 
titles, authors, room numbers and times. 
Sponsorship includes covers III and IV. 

Material Deadline: 9/11

Price: $15,000

Residents Lounge
Advertise at this busy gathering place for residents 
and be seen by thousands each day. Signs in 
the lounge will acknowledge the advertiser, and 
advertisers may also place handouts in the lounge. 
This is a strategic opportunity to build the loyalty of 
radiology’s future leaders.

Material Deadline: 10/1

Price: $15,000
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Stair Graphics
Your company’s message stretches across 
each step as attendees climb the staircase 
to Level 4 and 5 classrooms or visit the 
restaurants on the 2.5 level.

Material Deadline: 11/3

Price:  $15,000/location

Sponsored E-blast
Your company’s customized messaging will be 
delivered to attendees directly from RSNA, backed 
by the authority of the RSNA logo and brand. 
You select the week we send your message—
one of eight pre-meeting or two post-meeting 
opportunities. You provide the HTML and we build 
and send the email with RSNA branding.

Material Deadline: Two weeks prior

Price: $10,000/e-blast
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Technical Exhibition Guide
The Technical Exhibition Guide is the most up-to-date 
source of information for navigating the annual meeting.  
In addition to floor plans and booth numbers for more than 
650 technical exhibitors, the guide also provides special 
presentation highlights and happenings throughout each 
hall.

Material Deadline: 10/20

Price: $10,360  Full Page

 $12,570  Cover Positions

 $8,150  1/2 Page  

 $5,535  1/4 Page  

 $4,950  Strip

•  Exhibitor Directory & Maps 
•  Dining Guide by Cuisine
•  Exhibitor Product Theater Schedule

•  Mobile Connect Schedule
•  Vendor Workshop Information

technical  
exhibition  
guide

inside:

Must-See  
Technology!

Digital version 
available here

4 Color Charge: $1,500 Covers include color.
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Subspecialty Content

Breast / 

Digital 

MaMMography

RSNA2013.RSNA.org

Radiological Society of North America
99th Scientific Assembly and Annual Meeting

December 1-6
McCormick Place, Chicago

Go Mobile!

pdf of this brochure

Subspecialty Brochure
Be the exclusive advertiser by placing your ad 
on the back panel of one of several subspecialty 
guides, featuring meeting content from breast to 
musculoskeletal to ultrasound. Attendees use these 
guides every day to organize their busy week.

Material Deadline: 10/23

Price: $5,000/brochure
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Walkway Banner
Attendees will see your 4’ x 8’ vertical banner as 
they cross the walkway to attend classes, visit 
the Lakeside Learning Center, the Centennial 
Museum and our popular RSNA Services area. 

Space Deadline: 10/31

Material Deadline: 11/7

Price:  $10,000/banner

Transportation Signage
Take advantage of this dynamic opportunity to 
advertise outside the convention center. This 
opportunity includes your logo on bus windows, 
an ad on hotel lobby signs and an ad in the 
transportation brochures (distributed at hotels, 
shuttle information desk and help centers). 
Supplemental opportunities to enhance this buy are 
available for an additional cost.

Space Deadline: 9/23

Material Deadline: 10/1

Price: $20,000
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Premium Exhibitor Listing
Our online Exhibitor List receives high traffic 
before and during the meeting, as attendees plan 
their week. Let them know you’re the one to visit 
by adding a personalized page. Not only will your 
listing outshine the competition, it will appear at 
the top of all filtered searches. 

Price: $595

TECHNICAL EXHIBITOR 
OPPORTUNITIES

Exhibitor Product Theater
Take center stage with your newest product, 
service or research findings. With a 45-minute 
demonstration, representatives from your 
company can show an attendee audience how 
your offerings can benefit their institution.

Four daily time slots are available Monday,  
December 1 through Wednesday, December 3. 
Theater is located in the South Building, Hall A 
near Café A1 at booth 3314.

Application Deadline: 8/29

Price: $10,000

ASSISTANT DIRECTOR: TECHNICAL EXHIBITS
John Jaworski 
1-630-571-7855 
jjaworski@rsna.org

MANAGER: TECHNICAL EXHIBITS
Lauren Giagnorio 
1-630-571-7851 
lgiagnorio@rsna.org

Contact Information
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Satellite Symposium
Host an exclusive educational function before- or 
after-hours during the week of RSNA 2014. Your 
company may offer formal education or procedural 
instruction, and you can choose to offer CME 
credit to attendees. Conducting a symposium 
establishes your company as an authority on the 
latest scientific developments that drive the field of 
radiology.

Application Deadline: 11/14

Price: $3,500 for non-CME

 $7,000 for CME

Vendor Workshop
Give RSNA attendees a hands-on course on your 
proprietary computer system.  Located in the 
Technical Exhibition, you can conduct workshop 
session(s) throughout the entire meeting in 
a classroom environment giving potential or 
current customers first-hand experience on your 
systems. Workshops let attendees really get to 
know the tools you offer and see exactly how 
they can put them into practice.

Application Deadline: 7/30

Price: 32’x40’ = $21,440

 40’x40’ = $26,800



19

RSNA values its industry partners that help keep 
radiology at the forefront of science and technology. 
To show our appreciation, RSNA has implemented 
a Corporate Partners program that offers benefits 
including logo recognition, invitations to our 
Centennial Party, and acknowledgment in RSNA’s 
prominent publications. 

All of the opportunities listed in the promotional 
catalog apply toward recognition in the Corporate 
Partners Program, which begins when spending 
totals $50,000 or more.

Corporate Partners Program
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Director of Advertising
Jim Drew
630-571-7819
jdrew@rsna.org

O Centennial Sponsorships

O Journal Advertising

O Journal Subscriptions

O Meeting Sponsorships

Support of any of the following will apply toward recognition in the 
Corporate Partners Program

O Meeting Advertising

O Vendor Workshops

O Exhibitor Theater

O R&E Foundation

 Gold ($200,000) 

O Company logo on RSNA Centennial website

O Company logo in annual meeting related media 

O Corporate Partners Ribbons for name badge(s) during annual meeting

O 8 tickets to the Sip & Savor Social (2014)

O Company recognition on prominent meeting signage

O License to use RSNA Centennial logo 

 Silver ($100,000)
O Company logo on RSNA Centennial website

O Company logo in annual meeting related media 

O Corporate Partners Ribbons for name badge(s) during annual meeting

O 6 tickets to the Sip & Savor Social (2014)

O Company recognition on prominent meeting signage 

O License to use RSNA Centennial logo 

 Bronze ($50,000)
O Company logo on RSNA Centennial website

O Company logo in annual meeting related media 

O Corporate Partners Ribbons for name badge(s) during annual meeting

O 4 tickets to the Sip & Savor Social (2014)

O License to use RSNA Centennial logo 

To find out more about RSNA’s Corporate Partners Program,  
please contact RSNA advertising:

Assistant Director of Advertising
Judy Kapicak
630-571-7818
jkapicak@rsna.org

Recognition Levels
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DIRECTOR OF ADVERTISING
Jim Drew 
1-630-571-7819 
jdrew@rsna.org

ASSISTANT DIRECTOR OF ADVERTISING 
Judy Kapicak 
1-630-571-7818 
jkapicak@rsna.org

ADVERTISING MANAGER
Janet Swanson 
1-630-571-7817 
jswanson@rsna.org

Sales and production office

rsna.org/Advertising.aspx


